Kemwell acquires Plizer

manufacturing facility in Sweden
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emwell, Bangalore-based

formulations contract

anufacturer, has ac-

quired a manufacturing facil-

ity of Pfizer in Uppsala, Swe-
den.

Confirming the develop-
ment, Subhash Bagana, chair-
man and managing director
of Kemwell, told Business Stan-
dard, “we have signed an agree-
ment to sell with Pfizer and the
valuation is being worked out.”

“With this, we will now
be capable of providing the mar-
ket with additional capacity
quickly. This acquisition pro-
vides Kemwell with a global site
to serve its customer base, In
addition toits four sites in Ban-
galore, thus significantly re-
ducing customers’ sourcing
risks,” he added.

Kemwell hasbeen aleading

tablets ointments, creams, and
external drops from its four man-
ufacturing plants in Bangalore.

Currently, Kemwell’s cus-
tomersinclude six of the top 10

fm mulatmns contract manu-
facturers for multinational
and Indian pharma compa-
nies for over 20 years. The com-
pany formulates liquid orals,

pharma companies in the world
and it manufactures five of
the top 10 pharma brands in In-
dia.

According to Bagaria, the
acquisition is expected to be
completed by April 2006 and
will lead to a significant growth
in Kemwell's contract business.
The facility will provide access
totechnology and quality stan-
dards on a continuing basis.

“Kemwell plans to introduce
other value-added services such
as formulation development
and analytical method devel-
opment and validation to the
site,” he added.

Zeibrant Lindqvist, chief ex-
ecutive officer of Pfizer Health
AB, said, “by selling the pro-
duction facility, we believe that
the plant and jobs will re-
main in the region.”

Several companies were in-
terested in buying the manu-
facturing facility. Kemwell was

chosen partly because it has
a long-term aim of establishing
itself in Europe and developing
its relations with Pfizer, he added.

The addition of USFDA-ap-
proved manufacturing capa-
bilities will allow it to trans-
fer some of the learning and ex-
perience from Europe to In-
dia and help it to expand its con-
tract manufacturing busi-
ness.

Committed to the contract
manufacturing sector, the com-
pany has no branded prod-
ucts of its own in the market,
thereby avoiding any conflict
of interests with its customers,
said Bagaria.

Along with the formulations
unit, the company’s Rs 40 crore
expansions is nearing com-
pletion. When completed, the
manufacturing facility will be
able to pack five billion tablets
for exports to the US and Eu-
rope, he added.



